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PURPOSE AND OBJECTIVES 
 
To gain insight about the communications field from different practitioners’ perspectives 
and to learn what students need to do in order to get ahead in different areas of public 
relations. 
 

• Explore public relations in the fields of government relations through lobbying and 
public affairs.  

• Explore public relations in the fields of media relations and publicity. 
• Learn what students need to do in each of these areas to become successful. 
• Learn the ups and downs of each industry  

 
METHODOLOGY 
 
We interviewed two public relations professionals from different areas of the field using an 
array of technology. These are some of the tools we used: Audacity, an audio recording 
device for the computer; LinkedIn, a social media site for professionals; Skype, a computer 
to computer calling phone service; Box.net, which houses files online; and Lame, which 
converts audio recording to mp3. 
 
Jeffery Taylor, senior vice president of government relations at International Government 
Relations, was interviewed on Tuesday, February 24, at 4 p.m. The interview lasted 20 
minutes. Taylor works at a lobbyist firm in Washington D.C. We found his profile on 
LinkedIn and interviewed him through Skype.  
 
Our second interview was with Amy Summers, president of a Tampa Bay area publicity firm 
called Pitch Inc. Summers’ interview was conducted at 11:30 a.m. on February 27. The 
interview was documented by using the speaker phone function on a cell phone.  The cell 
phone was placed next to the computer microphone. Summers’ interview lasted 25 minutes.  
 
Both interviews were recorded using audacity, which worked with lame to convert into an 
mp3. The mp3s were uploaded to Box.net in order to be posted on our blogs. 
 
RESULTS 
 
Media relations and publicity are high on the priority list for company success.   
 
“Some agencies are known for their communication, some are known for their research,” 
says Amy Summers, owner and president of Pitch Inc. “Some encompass a lot of different 
things, but one of the things I learned from agency work was that there are not a lot of PR 



professionals that do media relations well, because it’s one of the most difficult aspects of 
PR. You have to be really talented but have to do a lot of thinking on your feet.” 
 
A vital asset to successful media relations is the art of pitching.  Learning how to pitch a 
story to a journalist may be a very frustrating, but a successful pitch can be very rewarding.  
In order to sell your story to a journalist, one must think like a journalist.  Summers explains 
that the key to her success is figuring out what the news angle is, making the topic appealing 
and selling the media person on it.   
 
Publicity involves gaining attention through certain media.  Positive publicity is the goal of 
many organizations.  Traditional forms of media include broadcast and print. With social 
media on the rise, it was unexpected to hear Summers say that social media is not such a hot 
topic at media relations agencies like Pitch Inc.   
 
“Technology is moving so fast that by the time you figure out what twitter is, we’re going to 
be moving on to something else,” Summers said.  
 
Government relations and public affairs are integral fields of PR.  
 
 Another word for government relations is lobbying.  Most people associate the word 
‘lobbyist’ with negativity.  The same goes for public relations.  International Government 
Relations is a firm located in Washington D.C.  They focus their attention on U.S. Congress 
and administration. Public relations is used to educate members of congress and 
administration about certain bills and ideas.  They tailor their messages to a specific 
audience— the government, the client or the general public.   
 
“Lobbying gets a lot of bad press sometimes because their have been some unscrupulous 
lobbyists, but for the most part they are educators,” says Jeffery Taylor, senior vice president 
of International Government Relations.   
 
Public affairs professionals encourage constituents to pick up the phone and encourage 
congress to vote yes or no on certain bills.  The public affairs official is responsible for 
developing a working relationship with reporters and other media representatives, 
maintaining a robust community relations program, keeping contact with other government 
agencies and keeping internal and external publics informed on issues that may affect them. 
 
In government and media relations, internships and networking are the common 
themes to success.  
 
“Get a variety of internships or one solid good one that shows you have some experience,” 
Summers said.   
 
With the economy the way it is, it’s a buyers market.  Supply is down, but the demand is high 
for college graduates.  One can only learn so much from a book so getting an internship 
helps students gain hands-on experience.  It is students’ job to apply book knowledge in 
their internships to enhance their overall knowledge of public relations.  Many companies do 
not care about grade point averages. Students need work experience because there are many 
things that they aren’t going to learn in school.   



 
Another key to success is networking. In this day and age, it’s not about what you know, it’s 
about whom you know.   
 
“I was a driver for a U.S. senator and later used my connections for future jobs,” Taylor said.  
“It is all about networking.” 
 
“If you can get experience before you start looking for a job, it really puts you head and 
shoulders above your peers,” Summers said.   
 
Every industry has its ups and downs and these two are no different.   
Media relations can have countless benefits but, on the other hand, unsuccessful pitching 
can make one lose all hope.  It takes a special person to face defeat on a daily basis and 
continue to keep going.   
 
The difficult part about working in government relations is that you work with the Congress. 
Unfortunately, every two years a member of Congress gets replaced and the education 
process has to start all over again.  Lobbyists also face challenges when trying to defeat 
legislation.   
 
“It is popular to think that members of congress do not do anything, but the truth is that 
they spend 14 to 15 hours a day here in Washington and when they are not here they are 
working in their home states,” says Taylor.  “It is very difficult to get to every conceivable 
issue.” 
 
CONCLUSION 
 
A number of specialties exist within the field of public relations. Perhaps the greatest feature 
is the versatility of each.    
 
“On any given day I can be working with a financial client, an author, a chef, a doctor,” 
explains Amy Summers. “It changes all the time.”  
 
Based on what we discovered through these interviews, media relations and government 
relations are essential fields of PR. Success isn’t guaranteed in any field.  It takes the 
knowledge, motivation, determination and dedication to succeed in this profession.  Every 
day is a challenge.   
 
Positive publicity and media attention are necessities for successful organizations.  
Companies like Pitch Inc. that specialize in media give clients the publicity they want.  
Government relations, or lobbyists and public affairs, involves PR on a political level and 
aims to influence government policy, corporate policy or public opinion.   
 
Knowledge is critical, but experience is the key.  It’s not always about what you know, but 
it’s also about who you know.  Jeffery Taylor and Amy Summers emphasized networking 
and internships as vital factors of getting ahead.  This research was an important step in 
enhancing our knowledge about public relations and we were able to draw many different 



conclusions from the interviews.  Learning the ins and outs of any profession can be 
confusing but talking to two very successful professionals has given us some insight on how 
to get ahead in each field.   
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Interview Guide 

 
1. What is the name of your company and what is your title? 
 
2. Tell me a little bit about what you and your company does? 
 
3. How did you start your career? 
 
4. How have your career experiences helped you with the things you currently work on? 
 
5. What do you like most about working in the field/ favorite part of your day? 
 
6. What is the most difficult aspect of your job/ worst part of your day? 
 
7. What can students do to stand out from their contemporaries? 
 
8. How can students compete in the job market against more experienced     professionals 
who are also job-hunting? 
 
9. What do you wish you had known about working in PR when you were a student? 
 
10. What can you tell students about social media? 
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Jeffery Taylor Interview Transcript 

 
 
Off recording:  
 
Jessica Summers: Hi Jeffery, how are you doing?  
 
Jeffery Taylor: I am great. 
 
Jessica Summers: Thank you for being available to speak with me today.  I greatly 
appreciate your time. Before we go into the interview, I have some things to go over with 
you. Public relations is a broad field, so the purpose of this interview is to gain insight 
about the communications filed from your perspective and to learn what we need to do in 
order to get ahead. Now, could you tell me if the title you would like to use for the 
interview is the Senior Vice President of Government Relations at International 
Government Relations? 
 
Jeffery Taylor: Yes that is correct. 
 
Jessica Summers: Ok let’s begin! 
 
We are speaking with Jeffery Taylor Senior Vice President of Government Relations at 
International Government Relations. 
 
 Jeffery, tell me a little bit about your work and what you do? 
 
Jeffery Taylor: IGR is a government relations firm in Washington D.C. The nickname 
for government relations is lobbing. We are a lobbing shop here in Washington. We focus 
our attention on the U.S. congress and the administration. We represent clients which 
some of them are companies, some of them are industry associations, some of them are 
scientific societies and some of them are individuals who want to get their message 
across to members of congress or administration. 
 
Jessica Summers: What are some of the tactics you use to get your messages across? 
 
Jeffery Taylor: Well first, Lobbyists are broken down into different categories. Some 
lobbyists come out of Capitol Hill, while others come from the executive administration 
or a political consulting firm. To get messages across you need to be involved with 
members of congress on a political level, and certainly knowing members of congress. 
But you also need to know how a bill becomes a law. You could have a client that needs 
a bill changed or language of a bill changed. You need to be able to communicate with 
congress or their staff members about why the bill it is good for the certain industry and 
how the bill could be made better. Sometimes lobbyists need to convey how the language  
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of a bill could be detrimental to a particular district or industry. They must bring the 
matter of attention to the member of congress. Lobbing gets a lot of bad press sometimes 
because their have been some unscrupulous lobbyists, but for the most part they are 
educators. They educate members of congress about unintended consequences of a 
certain bill. Direct lobbyists go to members of congress to get messages across, but there 
are other parts of lobbing that involve buying ads for TV, radio or newspaper in order to 
share views— this aligns more with public affairs. Public affairs professionals educate 
constituents so they will then pick up the phone to call congress to encourage them vote 
or not vote for a bill. So those are the two angles and tactics of government relations— 
public affairs and direct lobbying. 
 
Jessica Summers: What is the most difficult aspect of your job?  
 
Jeffery Taylor: Well, that is a very interesting question, I am not sure I have given that 
much thought. One difficult part is that every two years, when a member of congress gets 
replaced, you have to start the education process over again. Not only that, but we have a 
citizen legislature where most members are lawyers, but certainly not all of them are. 
You have people who are engineers, tailors, plumbers and small business men and 
women, so there is a diverse compliment of members of congress. So for me to go to 
someone who was, just last year, an electrician who is now a member of congress, it 
changes the learning curve to get them up to speed. To tell them about biotechnology or 
monoclonal antibody or stem cell research or takes a lot of time.  
 
Also, lobbyists spend an entire year trying to pass or defeat legislation and in the end, 
many times, the year will run out and legislation will not get implemented. There is only 
so much congress can do in a year. It is popular to think that members of congress do not 
do anything, but the truth is that they spend 14 to 15 hours a day here in Washington and 
when they are not here they are working in their home sates. It is very difficult to get to 
every conceivable issue.  
 
Jessica Summers: Do you use social media to reach your objectives? 
 
Jeffery Taylor: I use social media to get my objectives done. Some lobbyists do and 
some don’t. Congress is just catching on to social media, and it took them a while to 
catch on with the Internet. In the next couple of years everyone will be well advised on 
how social media impacts their constituents. Sarah Palin just produced a presence on 
Facebook for her political action committee which has been developing an outreach for 
her next political moves.  
 
Jessica Summers: How have your past career experiences helped you with the tasks you 
do now? 
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Jeffery Taylor: I was a political consultant running congressional races around the 
country. It was easy to do because every two years someone needed a campaign manager.  
Some of those races we won and some we did not. I was a senior advisor for a race in 
Bradenton, Florida that stretched to Marco Island. That is how I got started. And when 
you get married and have a family I did not want to relocate, so stayed in D.C. and 
worked for a member of congress and latter became a lobbyist. 
 
Jessica Summers: Now I have a few questions for you about how can students get head 
of their competition 
What can students do to make their resume and portfolio stand out from their 
contemporaries? 
 
Jeffery Taylor: Read New York Times, stay up with news, get feet wet in political arena 
and try to get involved in a race. Students might want to get on board with a democrat or 
republican member of congress. Through this you build your rolodex, get to know how to 
organize on a grassroots level and actually get to know senators. You build off that and it 
helps when you come to congress.  
 
Jessica Summers: How do can students compete in the job market against more 
experienced professionals? 
 
Jeffery Taylor: If you want a job you should get on the whitehouse.gov Website. You 
will not be competing against experience professional in high levels.  I understand the 
economic slow down but there are jobs out there and there are seniors last year still 
looking for jobs and former graduates looking to change jobs. The only thing I can tell 
seniors coming out of college is, you will get a job and it will take a little time but you 
will get one. But you really, really have to hustle. If you hustle to get resumes out and 
learn to use things like LinkedIn and Facebook to your advantage in the business arena 
things will open up. You will have to take jobs that you will not want starting out. I was a 
driver fro a U.S. senator and later used my connections for future jobs. Students might 
have to take a receptionist position, or even a bar tender job in a place that caters to 
congress. You would be serving drinks to the chief of staff and getting to know them.  It 
is all about networking.  
 
Jessica Summers: Jeffery, those are all the questions I have for you. Would you like to 
add anything? 
 
Jeffery Taylor: No that sums it up. Is this going up on your blog? You will have to send 
me a link to your blog. 
 
End of recording. 
 
Off recording: 
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Jessica Summers: Yes, of course. Thank you for your time Jeffery.  
 
Jeffery Taylor: No problem I like to help college students. Have a good day Jessica. 
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Amy Summers Interview Transcript 
 
Rich King:  Thank you for taking the time out to do this interview. 
 
Rich King: The purpose to this interview is to gain insight about the communications 
field from your perspective and to learn what we need to do to get ahead.   
As part of this project, we have to upload this recording to our class blog, but I won’t use 
your name and I’ll remove the pod cast after the class.  
 
Amy Summers: Ok 
 
Rich King: I will start the interview off by asking where you work and what your title is. 
 
Amy Summers: The company is Pitch Inc., and I’m the president and owner of the 
company.  
 
Rich King: Can you tell me a little bit about what Pitch does? 
 
Amy Summers: We are a publicity company. So, in the realm of public relations we are 
focused on publicity and the access we get for clients and media coverage, and broadcast, 
print, and online. We specialize in that.  
 
Rich King: Are you related to Jessica by chance? Ha-ha.  
 
Amy Summers: Ha-ha, I’m her stop mom.  
 
Rich King: Can you tell me a little bit about what you do? 
 
Amy Summers: Gosh, I do a lot. I own the company, but I do everything from manage 
my team; get clients for our company, and I also work on the pressure side.  I pitch 
media; write materials for media, creative pitches because that’s what we do all day.  
We’re on the phone all day long. We pitch to journalists about our clients and why they 
should have them on their talk shows, or coverage in their publications.  We work with 
clients to figure out what is so unique about what they’re doing and how to communicate 
back so that the journalists are interested in covering the story.  A lot of public relations 
fail because we aren’t thinking like a journalist; they are more thinking like a marketing 
person. When trying to get a story in the news, you have to think like a journalist because 
they have to go to pitch meetings as well and pitch to their senior editors and news 
directors on key stories. So you want to give them something they can actually get 
approved.  
 
Rich King: Yeah, actually we are talking about pitching right now.  It seems like a pretty 
complicated aspect of the field. 
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Rich King: Where did you go to school and what did you major in? 
 
Amy Summers: I went to the University of Florida and majored in public relations.   
 
Rich King: At your organization, how many people are in your PR department? 
 
Amy Summers: We are a smaller company, so we have about 5.   
 
Rich King: How have your past career experiences helped you with the things you 
currently work on? 
 
Amy Summers: When I first started out I was doing a position within a company. That’s 
a little different then working in an agency.  When you work in a company you’re 
handling a lot more stuff than one aspect of PR--employee relations, community relations 
and everything internal/external.  I also worked in an agency before we started our own 
company. In agency worked I learned a lot about different agencies and they specialize in 
certain aspect of PR. Some agencies are known for their communication, some are known 
for their research.  Some encompass a lot of different things, but one of the things I 
learned from agency work was that there were not a lot of PR professionals that really did 
media relations well because it’s one of the most difficult aspects of PR because you have 
to be really talented but have to do a lot of thinking on your feet.  
In a lot of ways it’s like doing sales because you’re calling journalists to get them to 
cover a story, and a lot of them have to have thick skin because you’re going to get a lot 
of rejections and have to learn from that and figure out what it is they are looking for so 
you can fit that.  When I learned that there weren’t many people that enjoyed doing it or 
doing it well, I did.  If I got a client on O’Reilly Factor or Today Show that was always 
thrilling.  We started Pitch. What I realized with a lot of companies, they want that media 
coverage.  When they go to big agencies they don’t get the kind of service. Agencies are 
with other stuff that is trying to do other things than media. I thought well, what if we 
only did media and gave clients exactly what they wanted. It’s a lot of work. It’s more 
work than any PR professional could do internally in an office.  For a lot of companies 
that have a PR staff, we don’t have the time to spend on the phone all day calling 
journalists. 
 
Rich King: From what I know and what I’ve learned so far, I think an organization 
compared to an agency, I’d rather work for an agency because of the versatility. And you 
guys work with different people on a daily basis 
 
Amy Summers: That’s the biggest difference. If you work for a company you are going 
to be learning that particular industry inside and out and only going to be talking about 
that product or service for a very long time.  If you work for an agency, on any given day 
I can be working with a financial client, an author, a chef, a doctor. It changes all the 
time. I always tell people I know a little about everything.   
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It’s fine because PR gives you that flexibility.  When you’re in this field, you can work in 
any industry. It’s not like when you get an engineering degree you’re going to be in 
engineering for the rest of your life.  You’re PR; you can be in anything because you can 
use PR in any industry.  
 
Rich King: You kind of answered my next question.  What are some of the benefits of 
having a degree in PR as opposed to marketing, advertising, journalism or anything 
related to mass comm.? 
 
Amy Summers: One of the things I think is the most appealing thing is that PR pays 
better than journalism.  I can’t tell you how many journalist resumes I get monthly.  A lot 
of people find out when they get into journalism, it’s awful and the pay is not great and 
there are no benefits. What happens a lot of times is there are very few Matt Lower 
positions or Katie Couric positions. The chances of getting in that position are slim.  I 
find that most people out of college are in the journalism field. They are going to realize 
‘Oh my gosh I really don’t want to be covering that hurricane when my family is 
evacuating.’ I think that’s what happens with journalism.  
Advertising students right now, I would not want to be an advertising student because 
that whole industry is struggling, and in fact they said that’s one of the top 10 features 
that are in jeopardy right now.  The problem in advertising is that they are going to have 
to figure out as an industry, how can they be relevant and how can they convince people 
that they need adverting. What’s happening is that advertising agencies are trying to 
specialize in branding and they aren’t doing such a great job.   
Marketing is a great industry; it’s very similar to public relations.  You will find in your 
career that there are two swords of thought that really depends on where you work.  Some 
people see PR as just a tool for marketing.  A lot of colleges will teach you public 
relations should be sitting at the table with marketing and the CEO.  Marketing people 
don’t get it that public relations is an entirely different entity than marketing. It’s not just 
about selling a product.  Another thing about PR is that with the economy PR 
professionals are going to have to be aware about how we can survive it and be relevant 
to what’s going on.   
Social media is such a hot word right now.  The truth is, nobody knows how to make 
money off social media.  I know you guys are learning a lot about it right now, but 
technology is moving so fast, by the time you figure out twitter is, we’re going to be 
moving on to something else.  I think professionals are really going to have to understand 
that when clients say they want to be on Myspace, their competitors are on Myspace now.  
I think Facebook is not going to last much longer because it’s not cool when your parents 
are on Facebook, and they’re all on there now.  The biggest caution is to not draw your 
attention into that one big fad. 
 
Rich King: That’s funny because right now, a lot of our professors are stressing social 
media and it’s nice to hear that somebody who is in the profession, saying that it’s not 
that big of a deal and by the time we do figure this stuff out, something else will be 
around.   
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Amy Summers: The biggest thing to remember is that it is a good thing to blog.  A lot of 
people blog, right. What are the chances and how do you know how many people read 
that blog? You don’t.  You have no way to get the metrics.  There is no difference of 
getting your client in an article in the community in Zephyrhills.  What’s the difference? 
There really isn’t one.  You just have to remember that social media is not its own entity. 
Just like branding is not getting a lot of attention.  Everyone wants to re-invent 
themselves, but why?  These are all tools that you should be using in our tool kit.  They 
are not for everybody.  
Everyone wants to compare this to Barack Obama and how he got all this social media 
attention.  If you look at it, traditional media propelled that.  A lot of people don’t know 
that there were You Tube videos until they heard about it on the radio or TV. That’s 
traditional media pushing social media.  If we didn’t have traditional media, we would 
have no way of putting that stuff online.   
 
Rich King: As a student, do you wish you had known anything differently about working 
in PR? 
 
Amy Summers: Yeah, I think that the system is backwards, personally.  You’re learning 
about a bunch of theories but have no application for it because you’re not doing it.  
When you get out into your career and start doing it, you realize you didn’t learn 
anything in school.  After you’re doing it for a while, you wish you could go back and 
learn all the theories.  Unfortunately, I think they do it backwards because you’re not 
actually doing the work yet.  You have to get experience because there are a lot of things 
you’re not going to learn in school.   
They say that they are teaching you pitching, but you’re probably not calling journalists 
up at school.  But internships really help with that.  If you get a good internship, they will 
actually allow you to do that stuff.  Internships are valuable because you will actually get 
some people and do some actual writing for materials.  I always encourage people to try 
and get something published in The Oracle or something like that. That will be very 
strong in the interview process.  Or get variety of internships or one solid good one that 
shows you have some experience.  Most people have zero experience in PR, so when I 
get people that come through here, I expect them to not have any training, so I know I’m 
going to have to train them. If you can get that before you start looking for a job, that’s 
really head and shoulders above your peers.   
 
Rich King: That’s one thing I’ve noticed, as much as we can learn from a book, it’s not 
the same as getting that first-hand experience.  How many clients or people do you deal 
with on a daily basis? 
 
Amy Summers:  Our client range is anywhere from 10 to 20 clients.  And we’re usually 
dealing with the president or owner or senior marketing person for that company. The 
media people we deal with is just endless because we are not a local company, we are a 
national company. Our clients are all over the country, and so we’re pitching media all 
over the country.   
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Rich King: If you had to say something about the favorite/best part of your day and the 
worst part of your day, what would it be? 
 
Amy Summers: Personally, I actually enjoy pitching the media and working directly 
with clients and writing, and figuring out how to communicate what they’re trying to say. 
Everybody thinks their product or service is awesome, but a lot of the times it doesn’t 
sound that way when they are telling you about it.  So, I like figuring out what that news 
angle is and how to make that topic sexy and then sell a media person on it.  That just 
thrills the hell out of me.  The least enjoyable part of my job is any management really.  
I’m so much more of a hands-on person. I’d rather do it myself, but I have employees and 
have to teach them how to do it.  It’s a necessary thing but something I don’t personally 
enjoy much.  
 
Rich King:  With the economy being the way it is, have you dealt with it in any specific 
way? 
 
Amy Summers: The economy has had an effect on the industry because a lot of 
companies have not gotten their budgets together yet.  Which it’s already March, and a 
lot of companies were supposed to have their budgets by the end of the year.  I think the 
economy has forced companies to say, ‘gosh we don’t even know what our budget is’.  I 
think that’s one issue.  The other issue is there is that a lot of companies rely on credit 
from banks, and banks are not lending any money right now.  That is a big problem.  If 
they don’t get this banking issue figured out, a lot of businesses are going to be in 
trouble. We don’t run on credit, we run on cash. So, we just cut back any major expenses 
we don’t use right now.  We have to change our staff to adjust our client list.  That’s 
usually how it works at agencies.   
 
Rich King: Is there anything else you would like to tell me about PR or that prospective 
PR students should know or want to know about PR? 
 
Amy Summers: Make sure that you get a perspective outside of school; although a lot of 
your professors are talented at what they do, they aren’t out there working everyday in 
the profession.  If you’re not doing internships or talking to people, like you’re talking to 
me now, or getting a different perspective, I think you will get surprised when you start 
the interview process and feel like ‘Oh my gosh, I probably should have prepared for this 
a little better.’ I also really recommend that PR students put a lot more attention on their 
resumes, portfolios and their interviewing skills.  Practice.   
A lot of people come in thinking they are great. With this economy, it’s a buyers market 
for employees. If you’re going to get a job, there are a lot of people like you looking for 
one, and it’s much harder than you realize.  The people I have working for me, they said 
they spent a year trying to find a job.  Put a lot more attention on that. I can’t tell you how 
many people will come in for interviews and the cover letter will tell me that they have 
really good AP style and then I’ll find like 60 errors throughout the cover letter and  
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resume. It’s embarrassing.  So, if you’re going to be in the communications field, every 
piece of material you have, whether it’s a cover letter or email, make sure it’s perfect 
because you’re trying to get a job in the communications field and your communications 
and presentation and everything like that is very important for that first impression.  
 
Rich King: Thank you very much for this interview.  You’ve been very helpful and 
given me a lot of good information. Thanks again 
 
Amy Summers: Good Luck! 
Rich King: Thank you very much. Goodbye.   
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E-mail Correspondence 
 

 
Jeffery Taylor 

 
LinkedIn 
 
On 02/18/09 9:21 PM, Jessica Summers wrote:  
Subject: I would like to interview you through Skype 
------------  
Dear Mr. Jeffery Taylor,  
 
I would like to conduct an interview with you through Skype, sometime next week, about 
your experience in public relations and related industries. The interview would be 
recorded, uploaded to a podcast and hosted on my blog. The interview would be no 
longer than 15 minutes, unless you would like for it to go longer. (This is a project for my 
public relations research class.) Is this something that you would be interested in doing? 
Thanks in advanced for your consideration.  
 
Best regards,  
 
Jessica Summers  
jsummers@mail.usf.edu  
Skype: summers.jessica 
 
 
On 02/22/09 5:27 PM, Jeffrey Taylor wrote:  
Subject: RE: I would like to interview you through Skype 
------------ 
Jessica:  
 
Happy to do it sometime this week.. my SKYPE is washington_lobbyist .  
 
Best regards. Jeff  
 
 
On 02/23/09 3:54 PM, Jessica Summers wrote:  
Subject: RE: I would like to interview you through Skype 
--------------------  
Mr. Taylor,  
 
Thank you for being available to do the interview. What day and time is good for you? 
How does Thursday, Feb. 26 work for you?  
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Best,  
Jessica Summers  
 
 
On  2/23/09 6:10 PM, Jeffrey Taylor  wrote: 
Subject: RE: I would like to interview you through Skype  
------------------- 
Jessica: Tomorrow from 10-2 would work. Wednesday from 10-1 would work, but then 
we need to look to M-F next week because I'm on travel T and F of this week.  
 
Do any of those times work for you? JT  
 
Skype 
 
[2/24/2009 12:12:47 PM] Jessica summers says: Let's do the interview tomorrow, Wed. 
10 a.m. Is that OK for you? 
 
[2/24/2009 12:28:59 PM] Jeffrey L. Taylor says: are you available right now? 
 
[2/24/2009 12:29:56 PM] Jeffrey L. Taylor says: Tomorrow at noon would be better - I 
have to speak at a hearing at 9:30am 
 
[2/24/2009 12:32:59 PM] Jessica summers says: I am in class now, but I get out at 2:30 
 
[2/24/2009 12:33:28 PM] Jeffrey L. Taylor says: Let's look at later this afternoon - 
perhaps around 4 
 
[2/24/2009 12:33:53 PM] Jessica summers says: 4 works good for me 
 
[2/24/2009 12:34:08 PM] Jeffrey L. Taylor says: same here - I'll be on Skype at that time.  
JT 
 
[2/24/2009 12:34:20 PM] Jessica summers says: Ok, talk to you later! 
 
[2/24/2009 3:44:10 PM] Jessica summers says: Hi Jeff, I am ready when you are. Let me 
know when you want me to call you 
 
[2/24/2009 3:45:49 PM] Jeffrey L. Taylor says: Let's do it now... fire away 
 
 
Sent a thank you card in the mail. 
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Amy Summers 
 
E-mail 
 
From: Rking3@mail.usf.edu 
To:  amy@pitchpublicity.com 
 
Hi, my name is Rich King.  I'm a student at the University of South Florida, 
 majoring in public relations.  I received your contact info from my 
 partner, Jessica Summers.   Anyways, we're doing a project for our Public Relations 
 Research class.  This assignment is supposed to give us an opportunity to 
 learn how interviews are used for public relations research.  We have to 
 interview two PR practitioners and Jessica said that you may be able to 
 help us. 
 
 TOPIC for the project: If we were hypothetically creating a campaign to 
 attract college students to the field of PR, what do you think is 
 important to tell prospective PR majors about the field? 
 
 For the interview, we would just develop an interview guide of 5-8 
 questions and talk about each. Our professor wants us to use Skype for the interview. 
 I'm not real familiar with the program, but there are other alternatives as well. 
  
Would it be possible for you to participate in this interview? 
 
 Thank you very much for your time. 
 
 -Rich King 
 
------------------------------------------------- 
 
On Wed, Feb 25, 2009 at 9:04 PM, Amy Summers <amy@pitchpublicity.com> wrote 

Dear Rich, 
I could do the interview with you on the phone (sorry I don't have skype) 
tomorrow (Thursday) at 5:30 or 6:00 pm. 
Let me know what works best for you. 
Best, 
Amy 

------------------------------------------------- 
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From: Richard King [mailto:rking3@mail.usf.edu]  
Sent: Thursday, February 26, 2009 11:01 AM 
To: Amy Summers  

Hi Amy, unfortunately I have to work Thursday afternoon, until about 8 pm.  Is there any 
way we can possibly do it Friday morning?  I work Thursday, Friday and Saturday 
afternoons.  I'm off on Sundays, if that would work?  

I'm sorry. This is bad timing for a project because I have two other projects to worry 
about as well.  This is my number one priority, but I also have to factor work into my 
schedule.  Please let me know when would be convenient for you.  If I'm unable to do the 
interview, Jessica may be able to do it for me.   
 
Thank you.  

------------------------------------------ 

On Thu, Feb 26, 2009 at 11:12 AM, Amy Summers <amy@pitchpublicity.com> wrote: 

I can do it Friday at 11:30 am.  Please confirm if that works for you. 

--------------------------------------------------- 

From: Richard King [mailto:rking3@mail.usf.edu]  
Sent: Friday, February 27, 2009 2:35 AM  

 
To: Amy Summers 
Subject: Re: USF Public Relations Student 

 I'm really sorry about the amount of time it has taken me to respond. My internet was 
down after I got home from class and I had to go straight to work.  Anyways, we can still 
do the interview at 11:30 am on Friday; however, the software I'm trying to use is 
malfunctioning a little bit. I've been messing around with this for the past few hours.  I'm 
trying to research a better method for conducting this interview because I have to use a 
certain program to record it.  But, all it takes from you is just being on the other end of 
the phone line.  If you'd be able to move it back until Saturday morning, let me know.  If 
that is not possible, we can get it done at 11:30 am on Friday.   

------------------------------------------- 
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From: Amy Summers <amy@pitchpublicity.com> 
Date: Fri, Feb 27, 2009 at 9:47 AM 
Subject: RE: USF Public Relations Student 
To: Richard King <rking3@mail.usf.edu> 
 

Hi Richard,   11:30 am is fine.  You can call me at this number: 727-848-1289. 

Sent thank you card in mail. 
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